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The purpose 'of a Public Relations Officer le TO FORMULATE,GUIDE AND UTILIZE 
PUBLIC OPINION TO THE END OF EHHANCING THE REPUTE AN.1) EXPONSION  OF HIS ORG‘dITZLIION 
OR CLIENT. 

To  do  this the PRO PROVIDES EVENTS TO CaRRY FORleaD THE  1ESSAGE  OR  NAME  HE 
WISHES STATED. 

He  utilizes word of mouth, persons, publications, and news media of all 
types.  The publications can be his own or general public ones,  The  news  media  can be 
his own or  general  public ones., 

A PRO  uses ideas to  act  as a carrier wave for his message. By carrier wave 
is meant the impulse to forward them along. 

He becomes conversant, by study of various media, of what is considered 
event.  Meetings,  deputations, significant dates, combinings and separations and many 
other  things  Pre events. 

A  PRO  can plan  a  series of events  each  with  its message, leading up to  a 
major  event, 

He forms groups, committees, alliances, to  carry his  message  as  attached  to 
an event. 

4  PRO  BELL SES  HIS NEWS EFFECTIVELY  ALONG AS NAVY  CHANNELS  AS  POSSIBLE. 
But  the  main thing to  do  is .release the news. 

Even a.  bad counter event  can  be  used  by a  PRO to carry  his own  message. 

A PRO  has to  knoW  whet his  message  is.  He  has to  use  his imagination  to 
provide means  of  getting the  messeee  carried. 

You  would  usually be  amazed what  press,  radio,  TV,  magazines consider an 
event. You only have to  study  they,: to fine out. The event  is  usually  trifling.  A 
committee meeting, a  club  elYressed, a deputation. 

A PRO doesn't  let  an  event  ao by witheut getting  it  reperted on and getting 
his message into  it. 

A PRO uses the same meesege ever end  over fee.  menthe, even  years.  He 
gives it  infinite variety, previdee infinite events. Just to get  his  message 
repeated. 

A knowledge bf the EIHNIC values of the public  to whom he is cormunicating 
is vital. What they  think  is wonderful,  good,  passable, bad, awful. /hewn get 
these  by survey  or by studying  what the  public  has  reacted  to in  the past  in  other 
fields. 

• 	He makes his organization  compare to  the wonderful,  goo  ETHNIC..  He  makes 
the enemy  compare  to the  bad  awful ethnics. 

A PRO watches thc enemy trend and ceutterplays  skillfully  to  turn  it to  his 
own advantage. 
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A  PRO must stuay an( use the HCOBs  or111 -the.  Anti-Social Personality  for various 
reasons. 

Big  names, big  organizations are the best in furnishing events. 

Most  PROs are (in  most companies) pretty poor.  They do  nct know these data. 
Thcrefare  they can  be surpassed  easily. 

Scientology  has been the effect of PRO  actions of  this 
To reverse public opinion it is necessary that one really learns 

ia Son  PRO is. way out in front. The ergs  do  well.  'The 
has a complete  technical monopoly in Mental 'Healing: • Its people 
stane up  very well. With this to st'rt with, doing the job is  a  

nature all its life. 
PRO  actions. 

tech is tops. San 
are  decent  and 
cinch IF one follows 

this  UCO P/L. 

Modorn press is following the  example  of "Paris Match". This periodical 
scys,  there must  be a CONFLICT. This is  modern  journalisa. 

Press follows the lead of the AMMER.  Providing the attack is upon some 
real  or imrsited abuse or violation of public  mores. 

EXAPYLE 

J.  Big, a Scientologist aadresses arranasa  by  Org  PRO)  the  Ladies Auxiliary. 
J.  Big is instructed to  say whet  Scientology  is  and also to  attack  some  (perhaps 
recent) public abuse. PRO  gets  the  text  and a comment  of the  Ladies  Auxiliary and 
hahEt SURE IT GETS INTO  PRESS. 

ELAPLE'. 

Three weeks of news stories are desianed. t pathetic girl -  abuse;.'. by phyobia-
trist  CUMQS to C of S  for  help to get  suidance  to right the wrong.  That's a story 
with photos. G of S Committee visitea  sanitarium.  Is  refused entrance. That's  a 
story.  C of S Coabittee seeks and  cen't obtain  death records of-the  Sanitarium. 
That's a story. C of S Committee  visits  big mac:  in  government to  force  death  list 
to be aivon aut. That's a story. C of S Committee meets with  a law  society committee 
to reoalsav ra' lesislation.  Thetis a  story.  Girl  treated by A medical doctor peid  for 
by C af ars Son aracessina helps girl. That's nether consecutive  story. Citizen's 
Committee urges palice action - to close  psnitariva. That's  another  story. Girl 
restored to family  by  C of S Committee. That's a story. 

Yau sea  what  an event is? And  what  n  story is? 

L PRO acts ideas like this and carries then:, out end gives them  out  so  they'll 
get publichcd. 

L TV challenas of a psychiatrist to demand  why  he kills people. 

This is all  IRO. 

A PRO must be a good organizer. He must be fast. 

Note that nothing rosily happens  in  most of theee events.  They use Man's 
fixation on groups. 

This  RCO Pct  Ltr is a rspid  coveraso of mcx'ern  PRO work. It is not  what'  we 
have been coin;. It is what PROs do over the'werld when  they  are on athcajob.  • 
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